BRANDING & IDENTITY:
Logo Design, Corporate Identity Systems, Brand
Strategy & Guidelines

GRAPHIC DESIGN:
Brochures & Flyers, Annual Reports, Packaging
BIN[={y

DIGITAL & WEB:
Website Design & Development, UX/UI Design,
Digital Campaigns

MARKETING &§ COMMUNICATION:

Social Media, Advertising, Campaign Collateral

CORPORATE GIFTING:
Customized Gifts, Branded Stationery, Promo
Merchandise
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PUBLICATIONS
PROOF OF EXPERIENCE



ANNUAL
PERFORMANCE

"Ce!ebrating 15 years of
heritage in 11, 25 years
of -:Iernﬂcra-:y"

CLICK HERE TO VIEW MORE
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https://www.nhc.org.za/wp-content/uploads/2023/03/NHC-Annual-Performance-Plan-2019-2020.pdf

Publication:
NHC APP 2021-2022

Task:

Design, layout, copywriting,
proofreading, editing and
Print of the APP booklet, 38 pager
Size: 21cm x 29.7cm

Finishing: Perfect binding
Print: 200
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https://www.nhc.org.za/wp-content/uploads/2023/03/NHC-APP-2021_22-DRAFT-6.pdf

Publication:
NHC APP 2016-2017

Task:

Design, layout, copywriting,
proofreading, editing and
Print of the APP booklet, 52 pager
Size: 21cm x 29.7cm

Finishing: Perfect binding
Print: 200

*Design It. Print It. Brand 1t~ pantone '

nnnnnnnn


https://www.nhc.org.za/wp-content/uploads/2023/03/2016-17-APP.pdf

Publication:
NHC APP 2021-2022

Task:

Design, layout, copywriting,
proofreading, editing and
Print of the APP booklet, 68 pager
Size: 21cm x 29.7cm

Finishing: Perfect binding
Print: 200
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https://www.nhc.org.za/wp-content/uploads/2023/03/NHC-APP-2017-2.pdf

Publication:
NHC MTSF 2020/21 - 2024/25

Task:

Design, layout, copywriting,
proofreading, editing and
Print of the APP booklet, 68 pager
Size: 21cm x 29.7cm

Finishing: Perfect binding
Print: 200
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https://www.nhc.org.za/wp-content/uploads/2023/03/NHC-MEDIUM-TERM-STRATEGIC-FRAMEWORK-1.pdf

Publication:
BANKSETA ANNUAL REPORT 2014-2015
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S BT Print of the APP booklet, 68 pager

¢1g?  @B12 = Size: 21 2

?ﬁ% “azi:-:._pz%:#?‘w? 1Ze: 21cm X 29.7cm

N 1 UL R Finishing: Perfect binding

Print: 200

SAEYEEY Celebrating 15 years of uplifting skills

ANNUAL REPORT
2014|2015
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https://bankseta.org.za/wp-content/uploads/2024/08/BANKSETAAnnualReport2014-2015.pdf
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Publication:
MP HEALTH AR 2014/15

2014-2015

Task:
Design, layout, copywriting,
proofreading, editing and
int of the APP booklet, 188 pager
% Size: 29.7cm x 21cm
== o= Finishing: Perfect binding
== o Bt Print: 200
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http://www.mpuhealth.gov.za/VOTE/VOTE10.pdf

Publication:
NHC AR 2017/18

Task:
2s1gn, layout, copywriting,
roofreading, editing and

Of the APP booklet, 112 pager
Size: 21cm x 29.7cm
nishing: Perfect binding
Print: 200
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https://www.nhc.org.za/wp-content/uploads/2023/05/Annual-Report-2017-2018.pdf

CLICK HERE TO VIEW MORE
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https://www.nhc.org.za/wp-content/uploads/2023/05/Annual-Report-2018-2019.pdf

Publication:
HC AR 2021/22

Task:
n, layout, copywriting,
freading, editing and
e APP booklet, 116 pager
Zze: 21cm x 29.7¢m
hing: Perfect binding
Print: 200

CLICK

brandin

*Design [t Print [t Brand [t pantone ' blu


https://www.nhc.org.za/wp-content/uploads/2023/06/NHC-Annual-Report-2022.pdf

Publication:
HC AR 2016/17

Task:
n, layout, copywriting,
freading, editing and
e APP booklet, 112 pager
Zze: 21cm x 29.7¢m
hing: Perfect binding
Print: 200

CLICK

brandin
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https://www.nhc.org.za/wp-content/uploads/2023/03/NHC-ANNUAL-REPORT-WEB-VERSION.pdf

Publication:
MP. SPORTS AR 2014/15

Task:
Design, layout, copywriting,
proofreading, editing and

nt of the APP booklet, 188 pager
Size: 21cm x 29.7¢m
Finishing: Perfect binding
Print: 200
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https://dcsr.mpg.gov.za/documents/Annual%20Report%202014-2015.pdf
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- Gisrain Marsgemant Agency inbernal Audil Unit - Gilirain Marsgemant Agency inbernal Audil Unit
Kw}&”ﬂ'& Part A; Frsmaworks A KWM.H.-.'E Part &; Frsmagworks Aodsw
T bl f C t t ultimatels The oulcome of This
apie o onients 8 ) the At sndl Risk €
nal Audil funcion. | also serees a5 o sirafegic ool to seppor
EEEE— of the Infernal Audit Uil 5o that it can coninue ‘1o deliver independent assurance, strength
govermancs Bhd rk manegETEel processEs, and add Seansgtd wilue 15 the Gauirn
DHSTRIBUTION LIST 4 MnBgean Ageny
ABBREVIATIONS AND TERMINOLOGIES DEFINITIONS 5§ Blos i P ST R 1 " i
turity and effectiveness of the inber it function
SECTION & EXECUTIVE SUMMARY B 2
et gune bekour
INTRODUCTION ;]
2 OBECTIVES % I3
L Gt:
i S00PE
WD Febie L]
! e | e Gy
4 AFPROACH 1F] Aawenen Mgl by
GAUTRAIN MANAGEMENT
AGE? : 5 FURPQSE OF THE REPOIRT 13
INTERNAL AUDIT URIT
PART A FRARIL WSS RCVIEW L REPORT STRUCTURF 14
. SUACCESSFUL INTERNAL PRACTICES 15
(] CONCLUSION AS TO CONFORMANGCE WITH THE STANDARDS it
2 CVERALL ASSESSAENT 18
= | SLUBMARY OF ARDINGS 20
n SUAMMARY OF OPPORTUNITIES FOR CONTIN LKL P ROVEMENT g
SECTION B - DETAILLD FINGINGS 3
SECTION C - OPPORTUNITIES FOR CONTINUOUS IMPROVEMEN 23
ARPFEN DI A LT OF DOCUMENTS HEVIEWED il
APPENDE B COMPLETED SUNY EYSANTERVIEWS oy
APFENDIX C - RATING DEFIMITIONS 28

EXTERMAL QGUALITY ASSESEMENT REVIEW

= Gantrain Masagessnt Agency inbernal Audil Unit
KWANRLE Part i Framarworks Roview

9. Overall Assessment

erall S2andards Complisnce Rating

Overall Evabaation

Damadn/Principles | B1andard Desoription Rating

Stancard 11| Honesty and Professional Courage
Sisndard 12 | Ovganizsticn’s Ethical Expactstions

Stanclard 13 | Lisgsl ard Efecsl Behanous

mndard 21 | indwvickml Objecthvity

Simnciand Obwectraty

prils o

Slandard 11
Standerd 22

tirasing Professional

D lagrrsianl
Carn

Confermincs with Saancndy

2 | Due Profesaionsl Cans

al Shapolliciem

Profes:

*Design 1. Print 1t Brand 1t~ pantone ' blue

branding
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Contact Us:

@ 02 Pampoenspruit St, Sonneglans,
Randburg, Johannesburg,
South Africa, 2188

0 Unit 4 Cloverleaf Industrial
7th Avenue, Kensington
Cape Town

+2778 200 5004 | +27 62 526 9516

info@pantoneblue.co.za
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www.pantoneblue.co.za
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